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COVER STORY

Irish-American entrepreneur
Mike Doyle and his alma mater
won $521 million from Microsoft
in a court case last month, the
second biggest patent
infringement award in history.
On appeal by Microsoft, the
figure could well go up. Doyle
gave his first post-victory
interview to Adrian Weckler

Mike Doyle (right), who took on the mighty Microsoft and won. Bill Gates, chief executive of Microsoft (main pic)
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or a guy who has just taken Microsoft to
the cleaners for over 3500 million, Mike
Doyle does not seem at all distracted.
What he really wants to talk about, even
more than his plan to change the world
through the next generation internet, is a
little place on the waterfront in New Ross, Co Wexford.

He was browsing there earlier this year, for a new re-
search facility for his Chicago-based company, Eolas
Technologies. He liked what he saw, but was unsure
about financing a site there, Happy days then, that, four
weeks ago, he won up to $200 million in a $521 million
lawsuit verdict against Microsoft.

“I think I can afford the place in New Ross now,” he
said.

“In fact, I have my eye on this one building on the
waterfront.”

In 1999, Doyle and the University of California San
Francisco (UC) sued Microsoft for infringing a patent
onweb browser technology. The technology is very basic
to web browsers because it controls plug-ins such as ‘ap-
plets’, a commeonly used browser application.
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On August 11, a jury in an Illinois court ruled in their
favour. Between them, they won exactly $520.6 million,
the second largest patent infringement award in history.
The University of California picked up 25 per cent of the
award.

Lawyers got between 33 and 40 per cent. That left
about $200 million for Eclas, in which Doyle is the ma-
jority shareholder. Predictably, Microsoft is appealing
the verdict, but Eolas and UC aren't taking it lying
down, seeking more compensation for sales of Internet
Explorer in the last two years, Doyle isn't really worried
about the appeal.

“The process should take about 12 to 18 months,” he
said drily. “And then Microsoft will be writing us a big
cheque.”

The case is hardly a crippling blow to Microsoft,
which has an estimated $40 billion in cash reserves,
But it is very embarrassing to the company’s core brand
publicity, which has been positioned around the concept
of ‘innovation’ and ‘creativity’. This advertising claim
has always infuriated the hardcore programming com-
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